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who we are
Fairtrade America is an organization that betters the lives
of farmers and workers in developing countries by inspiring
businesses to implement ethical production practices and
assisting shoppers in making informed purchasing decisions.
Fairtrade America is the US chapter of Fairtrade
International, the OG - original + global - leader in fair
trade certification with more than 30 years of experience
working for fair trading practices in more than 30
countries across the globe.
A non-profit 501(c)3 organization, we are the world's
largest and most recognized fair trade system—part of a
global movement for change.

What We stand for
When the Fairtrade America logo
appears on a product, it means farmers
got a fair deal in growing their goods.

What We Do
Fairtrade America offers the most rigorous
standards for fair trade certification to ensure a
tangible, positive impact on the livelihood of
small-scale farmers and their communities in
developing countries. Fairtrade Certification
means farmers and workers have been paid at
least the Fairtrade Minimum Price – the lowest
possible price a buyer can pay a producer for a
Fairtrade product to allow the producer to
remain sustainable (and often more) - and
received Premium funds for investment in their
communities or businesses. Businesses that
certify their products as Fairtrade mitigate risks
in their supply chain and add credibility to their
social and/or environmental mission. We are
also a true partner and always available as a
resource to our partner brands.

Our mission is to secure decent working conditions, fair prices, and
better terms of trade to empower producers and ultimately improve
their social, environmental and economic sustainability.

who we serve
Fairtrade positively impacts more than 1.6 million farmers
and workers in over 75 countries through fair control over
their livelihood; the opportunity to join forces with other
producers; resources to improve yields access to a living
wage; gender equality for all producers; as well as quality of
life benefits, such as investment in their communities. We
engage in partnerships, not charity, with producers. In fact,
producers represent 50 percent of our board and help
maintain and enforce our rigorous standards.
Fairtrade America also serves US consumers who value
transparency and ethically-produced products. Beyond
taste, quality and price, consumer make purchasing
decisions based on ethical concerns, including secured
living wages for small-scale farmers; limited environmental
impact; gender equality and the absence of child
labor—integral parts of Fairtrade America certification.

Beauty products and
cosmetics
Coffee
Cocoa
Cotton
Flowers and ornamental
plants
Fresh fruit & fresh
vegetables like bananas
and avocados, as well as
dried fruits and juices
Nuts/Oil Seeds/Oil

Precious metals (Silver,
Platinum, and Gold)
Quinoa
Rice
Spices
Sports balls
Sugar & sweeteners like
honey and agave syrup
Tea
Wine

Fairtrade Certified Brands
Fairtrade America works with 60 US brands, including:
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